sasmira’s
Institute of Management

Studies and Research
Linked to the Ministry of Textile, Govt. of India

“Changing Trends in Business”
A Compendium of Papers - 2012

Chief Patrons:
Shri. Maganlal H. Doshi
Shri. Mihir R. Mehta

Editor- in- Chief:
Mr. U. K. Gangopadhyay

Chief Editor :
Dr. Tandon Kamal

Editor :
Prof. Hirendra Mohanlal Soni

Sub-Editor :
Prof. Rusha Das

Members of Editorial Committee
Prof. Rupali More

Mrs. Soma Tandon

Prof. Kiran Paranjpe

Dr. Amit P. Oak

Prof. Anuj Mishra

Prof. Dinesh Sonkul

Prof. Naveen Srivastava

Prof. Sapna Malhotra

Contacts:

Chief Editor:
Email:kamaltandon@gmail.com
Mobile: +91 9869404397

Editor:
Email: hirendrasoni@gmail.com
' Mobile: +91 8097294599

Published by :
sasmira's Institute of Management Studies and

Research
SASMIRA Marg,Worli, Mumbai — 400706

Printed at: Skier Communiquc - 400 001
Copyright © 2012 by SASMIRA's Institute of
Management Studies and Research.

This book is circulated subject to the condition that
no part of this publication may be reproduced,
stored in or introduced into a retrieval system, or
transmitted in any form or by any means
(electronic, mechanical, photocopying, recording
or otherwise),without the prior written permission
of the copyright owner.

ISBN : 978-81-922159-1-4

Disclaimer : The editorial committee has taken utmost care to
provide quality editorial articles in this compendium of papers.
However, this compendium of papers is not responsible for the
representation of facts, adaptation of material, interviews with
persons and personal views of the authors contained in their
articles.

-: CONTENTS :-

Sr Title of the Research Paper Page No.
No.

Message from President of India

Message from Vice-President of India

Message from President, SASMIRA

Message from Vice-President, SASMIRA

Message from Editor-in-Chief
1 Technology Forecasting: A Central Component Of Corporate

Business Planning - Col EJ Sunchis , Dr. AK Sen 13
2 Making CSR More Effective, Socially Responsible & Sustainable:

An Integrated Approach - 4javkumar Gupta K7
3 “Indian Cinema - Changing trends in Systematic Financial

Management™ - Dr: Amit Padmakar Oak 19
4 An Empirical Assessment Of Determinants Of Velocity In

Monetary Analysis In India - 4sst. Prof. Anli Suresh 22
5 The Impact of Stress in Highly Dynamic Environment and its

Coping strategy to strengthen managerial capabilities.

Prof Anuj Kumar G Mishra 25
6 Learning Unfettered in the Management Classroom:

Experiential Learning - Dr Aparna Rao 29
7 Spirituality in Workplace - 4runa Deshpande 32
8 Roti Pani Aur Bijli - Bharaii Singh 34
9 Problems and Prospects of Indian textile Exports in WTO- era 36

Dr Bipasha Choudhury
10 “Leadership - A Tool For Organizations Success” - CH. Praveen 40
11 Green Banking : Changing Trends In Banking Business In India

Di»: Chandan Bora, Dr. P. B. Ashturkar 43
12 Political Marketing - Prof. Dinesh Sonkul 45
13 Influence of Cross Culture on Consumer Impulsive Buying

Behavior special reference to Navi-Mumbai and Kolhapur

Gagandeep Nagra, Dr Pradip Manjrekar 47
14 Evolution Of Supply Chain Management - Prof. Hirendra Soni 50
15 “Leveraging Organisational Competancies—The Challenges Ahcad™

Prof J 4. Kulkarni, Dr. Asha Pachpande 53
16 Importance Of Industrial Psychology And Work Environment - Kamaleswar Deka 56
17 Capital Structure Analysis: A Case study of GNFC Ltd. 60

Dr. Ketan R. Upadhyay
18 Managing Finances in Self Employment- Cash Flows

Prof Kiran Paranjpe 64
19 An Empirical Study of Quality Management Practices in MSMEs-

An Indian Perspective - Prof. Moloy Ghoshal, Dr.Pankaj Madan 67
20  Strategic Cost Management - Prof. Naveen Srivastava 75
21  Extent of CSR Reporting in India - Omkar P. Dastane 78
2 Emotions and Workplace - Shri. P.G. Sanap 82
23 AResearch Paper on Retaining Talent in BPO

Mr.Pravin Mane, Hema Mirji 83
24 Change-adaptive Model of Transformational Leadership

Rasika Soman 86
25 Impact of Technology on Communication in Retail Sector

Rumana Shaikh 88
26 “Women Entreprenuership Development:A Modern Emerging

Issue In India.” - Prof .Rupali More 92
27 Product Placement an effective tool for enhancing the recall

value of the brands in Indian Movies - Prof. Rusha Das 93
28  HRin a Strategic Role - Dr. Ruia Khaparde, Prof. Vijay Khaparde 96
29  Changing Marketing Trends in Automobile Industry in India

Asst. Prof. S. K. Khamkar 98
30  Current and changing trends in some Business sector in India

DrS.V.Kulkarni 100
31 Employee Engagement in hotel industry: A proactive perspective -

Sapna Malhotra 105
32 Changing trends in business strategies- A perspective strategy for

success in the globalmarketing scenario based on Gary Kirsten’s

strategy on what India should do to win the cricket World Cup.-

Prof. Shivakumar R. Sharma 107
33  Emerging Trends In Advertising Industry - Shweta Sawhney 111
34  Integrated Quality Management - Sudip Bhattacharyva 114
35 Advertising a Concept - Dr. Tandon Kamal 116
36  Introduction to Agro-Textiles in India - Shri. UK Gangopadhvay 118
37  Influence Of Technological Factors In Business —

An Overview - Veena A. 119
38  Future Endurance - Asst. Prof. Wilson David 122

&>




